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With more than 15 years developing real estate 
software, including over 10,000 real estate websites, 
we’ve learned a lot along the way.  

This eBook is designed to illustrate how truly important a 
website is to your brokerage and agents - from displaying 
your brand’s professionalism to providing in-depth 
knowledge of your local market. As the real estate 
industry continues to see an influx of new-players 
challenging the status quo, it’s imperative to keep up on 
the latest trends in real estate tech.

We hope you find these tips and insights useful as you 
continue to improve your website. If you’re considering 
upgrading your website, we’d love to hear from you!

The Propertybase Team

Fact: The top 10 real estate websites get nearly 
half of traffic (Zillow, Trulia, Realtor.com,etc.)

They are going big, so you need to go small. You know 
the niche neighborhoods that people in your area are 
searching. Zillow doesn’t.

Fact: Tech-Enabled Brokerages will continue to 
forge ahead in their market takeovers 

Compass is on pace to complete 16,000 transactions 
and $350M in revenue by the end of the year. So, how 
do you compete? Start by building a company culture 
that is worth more than a big signing bonus. Then, 
fight their big tech budget with your own unique suite 
of tools (all plugged into a solid website/CRM 
foundation) that costs less and fits your brokerage and 
agents needs.

Why Your Website is More 
Important than Ever

Introduction



7 MUST-HAVE 
ELEMENTS FOR YOUR 
REAL ESTATE WEBSITE

CHAPTER 1



It’s All About the Search, Baby: IDX & MLS

Let’s start with the obvious: your site has to have good property search.  
But details matter here. This is your front line -- the battleground where 
leads either thrive or go to die. Ask yourself, does your website have these 
top search features?

MLS Integration  
MLS’ integrated into one seamless 
search experience.

Saved Search 
Visitors can save their search.

Open House Search 
Visitors can search for open houses.

Neighborhoods 
Visitors can search by custom 
neighborhoods not identified 
by the MLS (i.e. new developments).

1.Search

Polygon
Visitors can define a custom search 
area on a map (via polygon search).

MLS Integration  
Search results displayed cleanly 
with a side-by-side map view.

Community Features
Visitors can search by community
features such as school district.



Visitors rarely, if ever, come to your site and search for properties using 
broad keywords like city or state. Most of the time, they are looking for a specific 
community or neighborhood within a city. And more often than not, these 
neighborhood niches are not identified by MLS.  This is why it’s imperative the 
most common micro-areas and neighborhoods within your market receive a 
dedicated section on your website and are easily searchable by buyers.

Area profile pages also provide an opportunity to capture some valuable Search 
Engine Optimization (SEO), both through a URL that contains the specific 
neighborhood name (i.e. 
https://www.redoakrealty.com/areas/berkeley-real-estate) and through 
keywords, links, and videos. Red Oak Realty and Harry Norman of Atlanta are 
excellent examples of neighborhood pages done right.

What should my area profile pages contain?

Overview of the area and life there

Top things to do

Market snapshot

Active listings in that area

Multimedia content (videos, photos, etc.)

2. Neighborhood Profiles

https://www.redoakrealty.com/
http://harrynorman.com/


3. Neighborhood
& Lifestyle Data
It’s your job to help prospects understand how a home they are researching fits 
within their lifestyle wish-list. Showcase nearby schools, restaurants, parks, 
recreation, and more to keep your site visitors engaged, demonstrate your 
neighborhood expertise, and, ultimately, convert more leads. Ideally, this data should 
live within a listing details page. 

Schools Street ViewYelp Directions



Every real estate website is going to have property search and some 
information about the area. But how can you really make your brokerage 
stand out as THE expert in your market? 

Providing tailored content that includes local data about home sales, prices, and 
days on market is a great way to establish yourself as a knowledgeable resource 
and keep prospective buyers and sellers engaged on your site.

More importantly, market reports provide another great conversion 
opportunity, especially if you are able to offer relevant automated email 
updates with the same data. 

4. Market Insights
Showcase your market expertise



You’ve got seconds to build trust.
It’s one thing to get buyers and sellers to your site, it’s another to keep 
them there, and it’s another thing entirely to have them choose your 
agent and brokerage to represent them on their real estate journey. 

Studies have shown that businesses have about 6 seconds to create a 
positive impression with users. 

How can I build trust on my website?
Testimonials

Design, design, design

Networks (i.e. Leading Real Estate Companies of the World)

Showcase Your Awards

Community involvement and volunteerism

5. Trust

https://writetransformation.com/blog/2017/3/29/yikes-only-3-6-seconds-to-grab-your-website-visitors-attention-heres-what-to-do
https://writetransformation.com/blog/2017/3/29/yikes-only-3-6-seconds-to-grab-your-website-visitors-attention-heres-what-to-do


There is arguably no better tool for capturing potential buyer and seller leads than “What’s My Home Worth?” and 
“Mortgage Estimator” calculators. This is an easy conversion opportunity that can deliver genuinely active leads, but you 

will want to test where and when to gate the content in exchange for contact information.

6. Calculators & Conversions



We’ve said it before, content is king.  Home buyers are 
looking for information about what it’s like to live within a 
community and you are the expert, not Zillow or Trulia. 
So, get that blog going! 

Hyper-local content about the neighborhoods you serve, 
market conditions, community events, concerts, relocation, 
closing, home design, and marketing a home are all easy 
topics to write about. Not only will you establish yourself as a 
leader, you’ll feed the SEO beast and ultimately drive more 
traffic to your site. 

Robert Paul and Carpenter Realtors (check out their Learning 
Center) have great real estate blogs and content that can help 
spark some ideas if you are struggling to get started.

7. Fresh Content

https://www.robertpaul.com/blog
https://www.callcarpenter.com/about-carpenter-realtors-links


POWERING YOUR 
AGENTS’ ONLINE 
PRESENCE

CHAPTER 2



Powering Your Agents’ 
Online Presence
Agents are not only the face of your brokerage, but the relationship builders that 
make the wheels  turn. Your brokerage should provide a space that truly helps 
buyers and sellers get to know them, not just their vCards. 

“Our agents really like their profile pages. It drives them 
leads and their bios stack up really high on search engines.”  
- Al Becker,  Jack Conway Company

Grow your agents’ 
individual market presence.

Agent Websites
Help consumers connect

with your agents.

Agent Profiles



Connect with consumers 

This is where consumers can get to know your agents. The best 
agent profiles will include:

Testimonials

Contact information

Bios

Active & sold listings

Agent Profiles

Biographies are a unique opportunity for your agents to show their 
personality. This is where they can be authentic and communicate 
that they are 100% focused on the client’s interests (rather than 
their own business goals), as well as get them excited about the 
homebuying process. Real estate is such a competitive industry 
that identity and personality are crucial elements to winning 
new clients. Think about it. With so many agents out there, with 
comparable success, how will consumers ultimately make a 
decision? The truth is people prefer to say yes to those they like. Link to agent website



Of REALTORS® have their own personal website according to the National Association of REALTORS®.  Agent websites are a great 
way to maximize your brokerage’s visibility, and at the same time allow agents to grow their individual market presence. 
By providing add-on websites, your agents have a personal space to really showcase their knowledge of an area and highlight their 
accomplishments. 

Agent branding,
brokerage visibility

What features should my agent websites contain?

68%

Broader keyword 
coverage

Agent and brokerage websites are 
likely optimized for different (but 
related) keywords. Think “real estate 
agent in Boston” vs. “real estate agents 
in Massachusetts”. Meaning, you’re 
collectively covering more keywords.

Outstanding web 
presence

Online consumers will think of your 
agents as resourceful, and your 
brokerage as a tech-forward and 
modern company.

Branded Urls Market Insights Property Search Testimonials Biographies Blog

Agent websites, together with the brokerage website, create synergy for your whole company. What that means, is an agent website and brokerage 
website drive stronger results together. Here’s why:

A URL like 
https://karendysart.robertpaul.com/ 
helps your agent’s personal branding 
and provides exposure and awareness 
for your brokerage.

Agent Websites

https://karendysart.robertpaul.com/


Area Profiles

Testimonials

Elegant Property 
Search

Brokerage 
Visibility

Team/Agent 
Branding

Agent Websites



SEO FOR REAL ESTATE
CHAPTER 3



Real Estate Happens Online
Search Engine Optimization (SEO) is the practice of increasing website traffic and 
brand visibility through organic (non-paid) search engine results. 

44% of home buyers start their house hunt by 
looking online.

When your site is optimized for search engines you have a 24/7 lead 
generation machine without the need to call or buy ads. Sounds like every agent’s 
dream, doesn’t it? But how do you make that dream a reality? By understanding 
what consumers are searching for, and how you can deliver that information in 
way that search engines can find it and serve it up as a result.

The world of SEO is complex and constantly changing, but it’s easy to learn the 
basics. And even a small amount of know-how can have a big impact on your site. 
In a nutshell, real estate SEO boils down to:

Target keywords

On-site optimization

Metadata

Link building

Fresh content



Real Estate SEO 101

On-site optimization
Incorporate primary keyword in your page URL, header H1-Tag, H2s, body 
content, and ALT tags (Google can’t “see” images, so use your ALT tags to 
describe what’s in an image). 

Metadata
Metadata is what appears on search engine result pages (SERP) when a website 
comes up. Optimize these with your primary keyword + other relevant 
information about the topic of your page.

Link building
One of the ways search engines figure out what a page is about, is by looking at 
the text in the hyperlink and/or navigational menu leading to the page. That’s 
why it’s important to build  internal links across your site.

Fresh Content
If you create a great website and never update it, your rankings will fall. So keep 
it current with fresh content. It comes in many forms: text, infographics, video, 
audio, photos, blogs, development profiles, area profiles, and much more.

Target keywords
Optimize your site for local phrases like the main city you do business in. For 
example: [city] homes for sale. Focus on one primary keyword per page, 
otherwise your pages start to compete.

The best real estate websites do a lot of the heavy-lifting 
for you by automatically pulling keywords into:

URLs

Header tags

ALT tags



We take care of the rest.

Propertybase Websites
Beautiful on the front-end and packed with tools to attract and convert more leads- hyper-local SEO, custom 

forms, dynamic market insights, and the best MLS and IDX-integrated property search on the market.

More than just a pretty face.

Learn More

https://go.propertybase.com/pb-product-websites


INTEGRATIONS
CHAPTER 4



The real estate tech landscape is complex. It’s easy to fall into the trap of buying one-off solutions to solve individual pain points.
It’s important to buy solutions with an Open API so you can build the tech stack that is right for you, reduce log-ins and centralize data.

To create the best possible real estate website you need to consider both the front-end and the back-end functionality of your site. Integrations play 
a big role in both; by delivering more value to your website visitors and giving you instantaneous access to up-to-date data.

Integrations are essential to creating personalized relationships with clients. They help you pull all your contacts and processes into a centralized 
database so that you can put your data to work. Think: personalized email, real-time alerts for your team, and insights into client activity.

Integrations

https://en.wikipedia.org/wiki/Open_API


CRM
When your CRM and website are connected your agents are 
instantly able to respond to consumer inquiries. You’ll be 
able to track a contact’s visit to listings, saved searches, allow 
them to sign up for automatic email updates, and create 
more personalized outreach.

MLS
With an MLS integration to your website you’re able to 
instantaneously push and receive listing updates, making 
sure your listings are always updated with the latest 
information. 

Testimonials

Social Media
A social media integration helps you increase engagement 
with users by encouraging sharing, enabling a direct feed 
from your social media accounts on your site, and showing 
that you have an outstanding online presence.

Chatbots & Live Chat
In an era where instant gratification rules the roost, it should 
come as no surprise that customers prefer chats because it 
avoids having to call or wait on hold. Chatbots like ReadyChat 
respond and provide quality customer service 24/7 - 
increasing both customer satisfaction and lead generation.

5 Must-Have Website Integrations

With a testimonial integration you can easily plug-in reviews 
on your site. Many providers automatically trigger a review 
request upon deal close -- saving you time, and automatically 
fuelling referral business.

Integrations

Did You Know?
Propertybase maintains the largest integration network in real 
estate. We believe you should start with a great foundation 
and be able to connect all the tools you love.

https://www.propertybase.com/products/integrations


MOBILE 
RESPONSIVENESS

CHAPTER 5



Real estate consumers use mobile devices more than the 
average consumer. In fact, 89% of home buyers use a mobile 
device during their search. Of those users, sixty-eight percent 
contacted an agent based on a mobile search. Those are some 
pretty heavy stats that should make you want to pay extra 
attention to the mobile experience on your site.

Mobile Responsiveness

89% of home shoppers use a mobile device 
during their search.

The best way to make your site mobile-friendly is to make sure 
it has a responsive design. Responsive designs are fluid, 
meaning that they rearrange and adapt content to fit whatever 
screen the user is viewing your site on. It will also help your 
SEO tremendously, as Google rewards sites that have a good 
mobile experience.



HOW TO CHOOSE A 
WEBSITE PLATFORM

CHAPTER 6



Easy to Edit

Uniqueness

Company 
Stability

Client Success
Integrations

How to Choose a Website Platform

Just as consumers do their homework prior to making an offer on a house, real estate brokerages must do their research before they buy new 

technology. When your brokerage is in the market for a new website, you should consider it an investment, not just another purchase. 

Here are five factors everyone should consider prior to buying a website. We’ll dive deeper into each factor in the pages to follow.



Easy to Edit
This is often overlooked because brokerage’s get too easily sold on price or features. 
But the ability to easily make edits to your website on your own, without the help of 
a developer, will make or break your website experience.  Fresh content is what 
drives almost everything online today. You need to be able to quickly edit or add 
new blog posts, area profile pages, or A/B test your homepage hero. 
Beware of providers that offer limited self-editing capabilities. Often, they will 
upcharge you for changes and these costs add up to be significant over time.

Uniqueness

Of all competing brokerages out there, how are you going to make your website stand 
out? Buying a website often means buying a standardized design (a template). There are 
many benefits to starting with a template: shorter launch time, a consistent look and 
feel across your site, and best practice UX, to name a few. But having a unique design 
that really highlights your brand is key to fighting the blend-in effect. If you are not 
looking to spend the big bucks on a completely custom design ($$$), look for a website 
partner that offers you the benefits of a good foundational template, but allows you to 
tweak it- i.e. change colors, fonts, page features, etc.- to make it your own.

How to Choose a Website Platform



Software Company Stability
It seems like every other day a new software company pops up, and another one gets acquired. 
With such a turbulent industry, choosing a partner can become an overwhelming task. Some of 
the big real estate tech companies have in recent years been acquired by behemoth brokerages 
like Compass and RE/MAX. What does this mean for their client base now that a competitor owns 
their tech? What about data? What happens to support? Look for an independent partner, with a 
long history of experience and good references.

Ability to Integrate
It is key to have systems that can work well and integrate to other systems. That’s why all-in-one 
platforms like Propertybase are quickly becoming a popular choice among brokerages. They 
provide the core of your tech stack and plug into the rest- allowing you to eliminate double data 
entry and provide a central hub for agents. Integrations mean insight. For example, when you 
marry your CRM to your website, you can get detailed information about how your database 
engages with your firm online and engage them in a personal way long-term.

Regardless of whether you opt for a platform play or not, make sure you look for a partner that 
has an open API and can integrate with the other programs you use in your business. The tighter 
your integrations are, the smoother your business will run.

How to Choose a Website Platform



Rolling out new software is messy. Outsourcing any project requires a strong 
partnership built on trust and respect in order to be successful. Look for a 
partner that has a well-defined deployment process, on-boarding, and intuitive 
training. When you have a partner that is 100% committed to your success 
you’re much more likely to launch on time, within budget, and have a site that 
exceeds expectations.

Client Success

How to Choose a Website Platform

Watch Todd Cutter of 2CostaRica Real Estate 
(LRE® Award Winner for Best Website in 
2018) share how they successfully launched a 
brand new website with Propertybase.

Watch Now

https://propertybase.wistia.com/medias/2d8b5zyi87


We take care of the rest.

We help real estate brands reach their market and get 
more done by simplifying the tools they  use every day.

Websites• CRM • Marketing • Transaction Management • Lead Generation

Learn More

https://go.propertybase.com/propertybase-sell-the-dream


www.propertybase.com

(855) 390-2273

http://www.propertybase.com

